research and consultancy

2012

Outcome of the Campaign
“Good Parent - Good Start”
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Awareness of the target groups about the campaign
that was carried out
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AAK MpoekKT ,[Jom 6e3 Hacunue 3a Bcsako gete” /JUST/2009/ | é
FOUNDATION DAP3/AG/1122 Ha Mporpama ,JA®PHE” Ha EK 1 npoekt % 7 aphne
,AeTcTBo 6e3 Hacunme”, duHaHcnpan ot PoHpauma OYK ol A




Information about the campaign

The Social Activities and Practices Institute started the
campaign “Good Parent — Good Start” in May 2012 within the
framework of the project “Smack-free home for every child”,
funded by the DAPHNE Program of the EC, and project
“Childhood without abuse”, funded by the OAK Foundation.
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The main goal of the media campaign was to increase the
information and awareness of the parents of young children
about the negative consequences of corporal punishment.
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It was covered by television (bTV, Fox Life, Fox Crime, 24 Hours
Kitchen), the radio (9 radio stations) and via posters and
stickers.

An online resource centre for positive parenthood and skills for
overcoming parental stress was created in parallel.
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YBaxanaM AeTCT0,

3a 10 YBAXKABA APYTRTE.
He ro 65,

3a Aa He Gie gpyrRTe.

Tomops c rezero,
32 /13 yMee ja pasroBapxR.

A2 YA KABOTA
CWOTTEE
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Methodical notes

A national representative survey has been carried out among
the Bulgarian citizens over 18 years of age with a permanent
residence on the territory of the country.

Applied was a two-stage nested sample with initial addresses
of size n=1006 people

The used method of registration is “direct standardized
interview at the home of the respondent”

The period of field work is August — September 2012

The main target group of the project — parents of children
under 18 years of age:

planned — not less than 250 respondents;

actual — 267 respondents.
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General Information

Have you heard/ are you aware of the "Good Parent - Good Start" campaign?

Yes, I've seen a video on the television bl,ua
+ (n=267)

Yes, I've seen a video on the internet ijo,s%

Yes, I've heard an audio clip on the radio

Yes, I've heard an audio clip on the internet

6,0% [ target group

1,1% I total sample
(n=1006)

0,2%

10,4%

0,1%

Yes, |'ve seen a brochure

0,4%

Yes, |'ve seen a sticker/ poster

I've heard about the campaign but | haven't seen any |
related materials

0,1%

10,1%
9,9%

No answer

0,7%
4,2%

| haven't heard/1'm not aware of the campaign —%%,119?

2012

(7]
[}
=
=
o
)
S
a
©
c
(4]
(7]
=
5=
2
=
Q
<
I
(9]
o
(%]

(]
-
=]
=
=
%]
=




Information level in the relevant
groups

Awareness of the campaign within the target group

Know -have
watched,
heard
7,5% Have heard

l_ 10,1%

Do not
know/ no
answer
82,4%

sample: 267
people

Awareness of the campaign among the entire
sample set

Know -
have
watched,
Have
heazd heard
5,8% 9,9%

sample: 1006
people

Do not
know/ no
answer
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Information in the target group -
based on the number of children

et
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Information in the target group -
based on the age of the children

Awareness of the campaign among the different groups of households (sorted
by the age of the children under 18 years in each household)

I Yes, I've heard/ I'm aware
M | haven't heard/ I'm not aware

up to 5 years
from 6 up to 10
years

from 11 up to 15
years

16 or more years

old
sample: 266 people
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Information in the target group -
based on education

Awareness of the campaign among the different groups of households (sorted
by the respondent's education):
I Yes, I've heard/ I'm aware

M | haven't heard/ I'm not aware

Higher education

Secondary education

Primary or lower

sample: 267 people
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Information in the target group -
based on ethnicity

Awareness of the campaign among the different groups of households
(sorted by the respondent's ethnicity):

I Yes, I've heard/ I'm aware
M | haven't heard/ I'm not aware

Bulgarian

Turkish - 4,256 s

0 S
coma 5 TS
e

Other/ not specified
sample: 267 people
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Information in the target group
- based on the age

Awareness of the campaign among the different groups of households (sorted
by the respondents' age):

M Yes, I've heard/ I'm aware
M | haven't heard/ I'm not aware

2012

18-29 years 3
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30-39 years

40-49 years
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50-59 years

Over 60 years

sample: 267 people
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Information in the target group
- based on income

Awareness of the campaign among the different groups of households (sorted
by the monthly household income):

I Yes, I've heard/ I'm aware
M | haven't heard/ I'm not aware

2012

No income

Up to 500 Iv [117,9% a2 1o

From 501 to 900 Iv  [115,6% a4

Over 900 v [11725,5% " 7457
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Not willing to respond

sample: 267 people
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Information in the target group -
based on status/employment

Awareness of the campaign among the different groups of households (sorted by

the status/employment of the respondent):
M Yes, I've heard/ I'm aware

M | haven't heard/I'm not aware

Student (student, intern) &
Owner/ partowner/ managerial position
Employee
Farmer/ Freelancer
Unemployed 6
Retired
Housewife/ on maternity

basis: 267 people Other/ No answer
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General attitude

The "Good Parent - Good Start" campaign is dedicated to the education of
children without violence and is aimed at parents of young children. In your
opinion, is it necessary or is it not to conduct similar campaigns in Bulgaria?

T

, 55,8%
It's really necessary 49 9%

, 28,8%
It's rather necessary 27 5%

' 3,7%
It's rather not necessary ;IZJ%

, 1,5%
It's not necessary at all Fl,o%

. 9,4%
| can’t say 14,8% [ target group

1 (n=267)

0,7% M total sample
No answer ‘
P 4,1% (n=1006)
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Social Activities and Practices

Institute




Attitudes in the groups

Opinion on the necessity to conduct
the campaign among the target group

DOESN'T
NOT KNOW/ NO
NECESSAR ANSWER
Y 10,1%

5,2%

sample: 267

\ NECESSAR
people Y

84,7%

Opinion on the necessity to conduct
the campaign among the entire
sample set

DOESN'T
KNOW/
NO
NOT ANSWER
NECESSAR 18,9%
Y

3,7%

sample: 1006 \ NECESSAR
people = Y
77,4%
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Attitudes of the target group - based
on the number of children

Attitudes on the necessity to conduct the campaign among the different groups of
households (sorted by the number of children under 18 years in each household)

I It's necessary to be conducted M It's not necessary to be conducted M | can't say/ No answer
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No answer
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One child %

Two children
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Three and more Children

sample: 267 people
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Attitudes of the target group - based
on the age of the children

Attitudes on the necessity to conduct the campaign among the different groups of
households (sorted by the age of the children under 18 years in each household):

I It's necessary to be conducted M It's not necessary to be conducted M | can't say/ No answer
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16 years and more

sample: 267 people




Attitudes of the target group -
based on the education

Attitudes on the necessity to conduct the campaign among the different groups
of households (sorted bv the respondent's education):

I It's necessary to be conducted M It's not necessary to be conducted M | can't say/ No answer
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Attitudes of the target group -
based on ethnicity

Attitudes on the necessity to conduct the campaign among the different
groups of households (sorted by the respondent's ethnicity):

I It's necessary to be conducted M It's not necessary to be conducted M | can't say/ No answer
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Attitudes of the target groups -
based on the age

Attitudes on the necessity to conduct the campaign among the different groups
of households (sorted by the age of the respondent):

I It's necessary to be conducted M It's not necessary to be conducted M | can't say/ No answer
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18-29 years
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Attitudes of the target group - based
on status/employment

Attitudes on the necessity to conduct the campaign among the different groups
of households (sorted by the status/employment of the respondent):
I It's necessary to be conducted M It's not necessary to be conducted M | can't say/ No answer
o
Student (student, intern) §
Owner/ Partowner/ Managerial position Y, | 8 g
Employee 0,2% g B
n_ —
Farmer/ Freelancer [ "2“
Unemployed % :g
=
Retired B,3% j
Housewife/ On maternity ,5% §
(75}
0]
sample: 267 Other/ No answer ,5%
people

(2]




Attitudes of the target group -
based on income

Attitudes on the necessity to conduct the campaign among the different groups
of households (sorted by the monthly household income):

I It's necessary to be conducted M It's not necessary to be conducted M | can't say/ No answer

No income —%

Up to 500 v [EE78,6% S, ARe
From 501 to 900 Iv [ 88,3% 2 6 1 %
Over 900 Iv [ 192,29 2,008, 9%

Not willing to respond —

sample: 267 people
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Attitudes of the target group -
based on information

Attitudes on the necessity to conduct the campaign among the different groups
of households (sorted by the respondent's awareness):

I It's necessary to be conducted M It's not necessary to be conducted M | can't say/ No answer
aware

| haven't heard/ I'm
not aware

2012
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Attitudes in the sample - based on
the level of information

Attitudes on the necessity to conduct the campaign among the different groups
of households (sorted on the respondent's awareness):

I It's necessary to be conducted M It's not necessary to be conducted M | can't say/ No answer

Yes, I've heard/ I'm
aware

3,2%

| haven't heard/ I'm
not aware

sample: 1006 people
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